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STRATEGY
Whether you're working at a law or financial firm, advertising or 
insurance agency, hospital, pharmaceutical company, or other type of 
organization, strategy and statistics are key to an organization's overall 
performance. Strategy creates a vision and emphasizes resources 
needed for firms to develop a competitive advantage. Statistics 
provides the data and tools executives need to make decisions. 
Together, these disciplines work continuously to support the firm's 
long-term sustainability and growth.

At the Gabelli School, students can specialize in either field, preparing 
for careers as consultants, analysts, general managers, statisticians, 
strategy staff, and advisors.

How courses are counted
Students must note the following policy for how courses are counted. 
A student may count a maximum of one class in fulfilling more than one 
purpose—that is, toward any combination of major, minor, and primary 
or secondary concentration. For example, only one economics class 
could count toward both a finance major and an economics minor; any 
additional economics class would count toward the finance major OR 
the economics minor, but not both. Similarly, one management class 
could count toward both a primary concentration in management and 
a minor in sustainable business, but any subsequent management 
class would not count toward both. Any exceptions to these rules 
will be posted within the specific area major, minor, or concentration 
requirements.

Programs
Concentrations

• Concentration in Business of Healthcare

• Concentration in Consulting

• Concentration in Entrepreneurship

• Concentration in Management
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