
Concentration in Strategic Branding            1

CONCENTRATION IN 
STRATEGIC BRANDING
Students in this secondary concentration build foundational knowledge 
of brands and their importance to the modern business world. Students 
learn key concepts and theories and develop the skills necessary to 
strategically manage brands toward organizational goals. Special 
attention is directed to measuring and evaluating brands as a means to 
enhance the customer experience and optimize the value brands deliver 
to all of a firm's stakeholders.
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