CONCENTRATION IN GLOBAL
MARKETING WITH CONSUMER
INSIGHTS

Companies need marketers who can explain people. Unravel the
mysteries behind why people buy what they buy, and you will be
immeasurably valuable.

The Gabelli School at Lincoln Center's program in global marketing
with consumer insights gives you the skills you need to explain

the complexities and contradictions of consumer behavior. By

drawing together knowledge from marketing, psychology, sociology,
and anthropology, you will be able to develop creative new approaches.

The global marketing with consumer insights concentration will teach
you to explain people's shopping habits, discover what makes someone
choose a certain brand, and find out what makes online shoppers click.

Marketing has long relied on traditional psychology-based approaches
to consumer behavior. As today's shoppers become harder to predict,
however, companies are turning to anthropology to give them a deeper,
more nuanced view of how consumers interact with their environment.
This concentration prepares students to reveal, understand, and leverage
consumer insights that can advance the state of marketing. Students
take a mix of business and liberal arts courses—often marketing,
anthropology, and psychology coursework—and then apply their
knowledge through a required experiential component, such as an
internship or global travel experience.

Graduates of this concentration are ready for careers in the burgeoning
field of business anthropology and careers in consumer insights for
which business anthropologists are hired.
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https://www.fordham.edu/gabelli-school-of-business/academic-programs-and-admissions/undergraduate-programs/majors-and-concentrations/marketing/
https://www.fordham.edu/academics/departments/psychology/
https://www.fordham.edu/undergraduate-admission/majors-and-minors/sociology/
https://www.fordham.edu/undergraduate-admission/majors-and-minors/anthropology/

