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Today's businesses value professionals who think critically, analyze and 
understand data, and create strategic value for their organization and 
society. This program helps you build a robust foundation in business 
acumen while immersing you in the latest industry advances—from 
business strategy and data analytics to Artificial Intelligence (AI) 
and emerging technologies. To align with your career goals, you can 
choose from three specialized tracks (p. 1) or customize your own 
elective path.

33 Credits

Full time: Three or Four Trimesters 
Part time: Up to Six Trimesters

Students begin with a rigorous core curriculum, including Responsible 
Marketing Management, Data-Driven Marketing Decision-Making, 
Research Methods, Consumer Behavior, and Marketing Analytics. 
Two additional required courses round out the foundational sequence, 
exploring qualitative consumer insights and the strategic application 
of AI and emerging technologies. To personalize the degree, students 
may replace one core course with an elective (see Requirements tab
(p. 1)) before advancing to specialized track electives (p. 1) 
aligned with their career goals. 

Real-World Projects
In your final summer trimester, you will complete an Applied Project, 
tackling a live business challenge with a corporate client.

Past clients and corporate partners include:

• Media & Entertainment: Bloomberg, Discovery Network, Food 
Network

• Healthcare & Pharma: Pfizer, WebMD

• Agencies & Consulting: Circana, McCann Worldgroup, Mindshare

• Finance & Tech: Robinhood Financial, Samsung Home Electronics

• Hospitality: Hilton Honors

Program Flexibility
The MSMI offers flexible pacing options to suit your professional and 
personal commitments:

• Full-Time Extended: Extend your program by one semester by 
taking one or two additional electives in the fall.

• Part-Time: Tailored for working professionals to balance studies 
with career commitments

To learn more about the M.S. in Marketing Intelligence, visit the Gabelli 
School of Business website.

CIP Code
52.1399 - Management Sciences and Quantitative Methods, Other.

You can use the CIP code to learn more about career paths associated 
with this field of study and, for international students, possible post-
graduation visa extensions. Learn more about CIP codes and other 
information resources.

Requirements
The MS in Marketing Intelligence is a 33-credit program offered on 
both a full- and part-time basis. Beyond the required core curriculum, 
students can either pursue one of three specialized tracks (see the
Tracks tab (p. 1)) or design their own path by selecting electives 
that align with their professional preferences. 

Students may choose to replace one core course with an elective, 
subject to approval by the program director and the marketing area 
chair. Approval decisions are based on the student's prior academic 
coursework, professional experience, and career objectives.

Course Title Credits

Required Courses

MIGB 6710 Responsible Marketing Management 3

MIGB 7720 Consumer Behavior 3

MIGB 7732 Data-Driven Marketing Decisions 3

MIGB 7730 Research Methods 3

MIGB 8701 Marketing Analytics 1.5

MIGB 8703 Revealing Consumer Insights 1.5

MIGB 7760 AI and Emerging Marketing Technologies 3

MIGB 7785 Marketing Strategy 3

MIGB 779H Marketing Decision Models 3

MIGB 779Z Applied Project 3

MIGB 8702 Experiential Career Development 
Portfolio I
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Electives

Marketing Elective 
1

3

Free Elective 
2

3

Total Credits 33

1
Any course (1.5 or 3 credits) with the subject codes MKGB or
MIGB (not otherwise required for the program), numbered 
7000-8999, may count as a marketing elective.2
Any Gabelli School of Business graduate course (numbered 
6000-8999, not otherwise required for the program) may count as a 
free elective. Consult our Academic Areas and Course Listings page. 
Moreover, with permission of the Program Director, select graduate-
level courses from the subject codes ADGL, CISC, ECON, VART,
POSC, and PSYC may also count as a free elective. Three credits are 
required.

Tracks
Students can choose one of the specialized tracks listed below, 
or create an optimal combination of electives of their interest, in 
consultation with the program director and area chair.
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Track 1: Marketing Analytics & AI
Course Title Credits

MIGB 7732 Data-Driven Marketing Decisions 3

MIGB 77AN Marketing Analytics - Enhanced 3

MIGB 77AY Marketing Machine Learning Models 3

MIGB 8709 Digital Marketing Analytics 1.5

One other course related to analytics, AI/ML, outside of 
Marketing

3

Track 2: Strategic Brand and Product 
Management
Students may substitute MIGB 7755 Integrated Marketing 
Communications for either MIGB 7792 New Product Development or
MIGB 77AW Customer Experience Management.

Course Title Credits

MIGB 7720 Consumer Behavior 3

MIGB 7785 Marketing Strategy 3

MIGB 7723 Strategic Branding 3

MIGB 7792 New Product Development 3

MIGB 77AW Customer Experience Management 3

Track 3: Marketing Leadership and 
Management
Course Title Credits

MIGB 7723 Strategic Branding 3

MIGB 7755 Integrated Marketing Communications 3

MIGB 87AD Marketing with Humanity in an AI-Driven 
World

1.5

One of the following options: 1.5

MIGB 879E Luxury Marketing

MIGB 87AE Airline Marketing

MIGB 879Z Customer Loyalty Programs

One additional Marketing elective
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